
 The Fifth Step to Increase Internet Traffic Through Writing Articles Requires the Personal

Touch

Article Rating: NA

Submitted by: articlediner on 2006-11-25 and viewed 25 times.

Total Word Count: 569

Author Rating: 

Sample of Content:

Beyond the mechanics of key words, topic research, etc., what can you do as an author to create wide article distribution to enhance your Internet marketing
activity? There are many answers to this question, but one may reside in your writing style and with a little shift, you may potentially see an increase in your
efforts. 
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Each day hundreds of articles make their way to the Internet from article submission sites to blogs. Yet, if the purpose of article distribution is a marketing mechanism to
increase web site traffic, what creates the loyal readers who look to find your articles on the web?  Simply, what makes one article viewed and consequently distributed many
more times than another?

In reviewing my own articles, I realized that the more that I could connect my personal or professional experiences to the content of the article, the greater the increase in views.
People want more than the purely technical information.  They want to know from your experiences what worked, what didnâ€™t work and by sharing your experiences how
the article can help them.

Writing from a personal viewpoint is a challenge because you as the writer do not want to overload the effort with a lot of â€œIâ€™s.â€• However, by not including some
personal perspective, the reader cannot make a connection with you.  If the reader cannot connect with you as the writer, there is a greater likelihood that the reader will not read
your complete article. If they donâ€™t finish the article, they probably wonâ€™t forward the article, review the article nor include the article for future distribution.  HINT #5:
People will buy who you are first and then what you do second.

When writing using personal experiences, you are beginning the development of a relationship.  As more articles are submitted, readers have the opportunity to see you as a
giving, sharing individual who truly wants to help them overcome a current challenge or prepare them for a future one.

Since I have changed my writing style to be more personal, I have experienced dramatic feedback in both the articles and the monthly newsletter than I co-publish at
www.processspecialist.com/newsletters.htm. Will ever reader relate to your article? Absolutely not! However, I believe that if the goal is to increase traffic to your website and
to have your article widely distributed, you must make yourself unique.  Given all the information out there, one of the simplest ways to achieve that goal is to write from a
more personal viewpoint.

Asking yourself the following three questions may help you write with a personal viewpoint while sharing what you do or know.

1. What excites me as a reader?

2. From my own experiences, what can I share to help others?

3. Am I truly sharing or editorializing?
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Leanne Hoagland-Smith, M.S. CEO of ADVANCED SYSTEMS located outside of Chicago, IL, is the Learning & Process Specialist. With over 25 years of business &
education experience, she helps her clients to double their performance. By uniting systems, strategies and people to create loyal internal customers, Leanne delivers ROI
solutions in 4 key areas: financials, leadership, relationships and growth & innovation within a variety of industries including education, healthcare, manufacturing and
professional services. As co-author of M.A.G.I.C.A.L. Potential: 7 Capacities for Living an Amazing Life Beyond Purpose to Achievement due for 2005 release, Leanne speaks
nationally to a variety of audiences. Please contact  Leanne at 219.759.5601 or visit http://www.processspecialist.com if you are seeking to connect your passion to your purpose
to double your performance for unheard of results.
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